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¥ Productivity gains from automation will vary broadly across indusfries by Labor 2030

about 10% to 55%
Demographics Automation Inequality

f € °B

Aging workforces across the ~ Oncoming automation wave Rising income inequality
world reduce potential increases potenfial supply reduces potenfial demand
supply growth growth growth

Automation-driven labor productivly growth, 2015 vs. 2030

60%
35

ST 49

30%

Increase in
average output
per worker due

to automation

* Several furbulent decades of transition
* Resefting of government-market relationship
* Complex macro environment changes for business

Accommodation and food services

Mining and oil & gas extraction
Transportation and warehousing

Agriculture

Wholesale trade
Information
Consftruction

Arts, enterlainment
Professional services
Finance and insurance
Management
Healthcare and

social assistance

Utilities

Source: Bain Macro Trends Group analysis, 2017



The Future of Supply Chain Management: Top Trends for the Next Decade The Internet of Things (l1oT)

Technology Improvement Curve End to End Digital Connectivity
Cloud Computing

F Block chain
jda.Future :
: ‘ Big Data
* Computing Explosion of
, * Cloud tachiol Artificial Intelligence

" * Internet of everything CChNOIogY _ _ .
8 « Artificial intelligence across domains Predictive Analytics
E * Machine learing Machine Learning
v * In memory computing
8 + Robotics Virtual Reality
b « Additive manufacturin .
g- « Aoy ! WE ARE HERE Augmented Reality
- * Sharing economy Voice Activated Technology

* Smart cars

Wearable Devices

Robotics

Seemingly sudden 3D Printing and On Demand, Additive
breakthroughs Manufacturing

Cyber Security

Time Autonomous Vehicles
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- LED Lighting

= Voltage Optimisation \Au L.QJ‘ ®

= More integrated Building Management Systems

= Smart Energy Meters
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Leverage
Products

Routine
Products

Strategic
[Products
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Suppliers

Individual Negotiations, Contracting,
Contract Management, Order
Processing, Customer Service and On-
site User Support

I

‘Push Instruments’

(]

Product Requirements, Market and
Supplier Related Information
Price Negotiation , Contracting, Contract
Management, operational Purchasing and
Logistics




Critical Mass and Reduction of Process Costs

Data Management

Master Data Transfei
Procurement and Logistics
Consulting

On-5ite Project Support
Market Intelligence

Product Cost and Performance

. assessments
Order Processing ,
(eProcurement) and Supplier Performance

. s Measurement
Individual Negotiations as .
Required Peer-Group Benchmarking

Contract Fulfillment, Product Usage,
Customer Service Market and VO | U mE
and On-site User Supplier Related

Support Information Bu nd | | ng an d
Transparency value-Added

e Ve per Hospat veriees
'lf['=— —

Cost Reduction, Committment e Moo Mot '®
and Compliance
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Value Based Purchasing
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